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Abstract 
Modern cities designed by architects and urban planners often destroy local cultures, remove the traces of the human civilization 
that already settled for a long time, so that it makes the history of the development and changes of the city unrecognizable. With 
the aim of generating profits from commercial buildings, architects and designers sometimes abandon and even get rid of old 
spaces and local communities. As a place of settlement for the Tamil community since 1917, Kampung Keling has been able to 
maintain its presence as a unique area in the midst of the development of the city of Medan. Nowadays, Tamil is not a major 
community in the area, but the Chinese belong 85 percent of the buildings in Kampung Keling. A harmonious relationship 
between the remained Tamil local community and Chinese newcomer community has generated new social space. For a full 
month before the celebration of the Chinese New Year, Eid Al-Fitr and Christmas & New Year annually, Tamil community 
blend with the people of the city. They interact in the sale and purchase of fireworks in the small stalls that they open in front of 
the shop houses belonged to the Chinese community along the pedestrian path in Zainul Arifin Street. On the grand, every year 
on December 31st night  Kampung Keling becomes the centre of the fireworks festival, thousands of people gather in Kampung 
Keling to buy and light fireworks. This social space not only becomes a meeting place between Tamil community who lives in 
the periphery area and Chinese community who do business in the centre of Kampung Keling, but also becomes a place for 
gathering people from various corners in the city of Medan, regardless of their ethnicities and religions. This paper shows what 
extent the social space generated by Tamil and Chinese community becomes the central place where people gather in the city of 
Medan. 
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1. Introduction 
 In many discussions and ideas in city planning, there are offered designs that aim to provide comfortable urban 
spaces for people to gather. The landscape designs, materials used, and exterior furniture are constantly assessed to 
be an interaction for families and visitors coming to the city. Urban design is meant to be a way to generate hallmark 
and identity of a city. In other hands, there is little discussion of urban spaces that fail designed to attract people to 
come. The urban space becomes a deserted place, skipped, even criminals rampant at that place. 
2. Case study 
 Kampung Keling (Fig.1), a heritage site in the center of the City of Medan, since 1917 (Buiskool, 2004) was 
determined as the residential area of Tamil community who worked on the plantation owned by Dutch colonialism. 
Tamil community that was brought from South India had the skills needed for the increasing of tobacco plantation 
business. Dutch colonial realized that the physical and spiritual stamina of Tamil people must be maintained so that 
they determined the particular residential area for Tamil people. Until today, the residential area is called Kampung 
Keling†which indicating Tamil community. Until 1945, Tamil community lived exclusively in the area with their 
daily life and culture, till the Chinese community started to buy their lands gradually. The exclusive life of Tamil 
community still can be seen from 3 temples that stood upright in the region. However today, the remained Tamil 
community is very little and lives in the periphery area in a closed environment behind Chinese shophouses on the 
edge of Babura River (Fig.2). 
 Tamil people live with a simple scheme without ambitions that makes them have a low level of education and 
leads to the small ability to compete with people from outside area. Tamil people live from working as housekeepers 
in Chinese families, night watchmen, and parking attendants. They live in the environment where the drainage and 
electrical system are improper. The Babura River still becomes their mainstay for taking a bath, washing and 
cooking. Chinese community that grows all the time almost has all the lands in the area now. 85% of the building, 
shophouse forms in the central area belonged to Chinese people who are used as residential and business. The 
different of level of life among both communities has never created any conflicts. Chinese community erected 
shophouses with a modern approach that become the most popular commercial area in the city of Medan in the 
1970s. Even in the 2000s, several mega projects with apartment and hotel towers were built and also the biggest 
mall was created at the East end and the West end of Zainul Arifin Street‡. 
 
 
 
 
 
 
 
 
 
 
 
 
Fig. 1. (a) North Sumatera; (b) City of Medan; (c) Kampung Keling 
 
 
† The appellation Kampung Keling is derived from the name of the Kalinga Kingdom which is always referred to the origin of the people of 
South India. Kalinga was called as Kalingen by the Dutch, and the local people call as Keling. 
‡
 Zainul Arifin Street is the main street that separates the North side and the South side of Kampung Keling. 
a b c 
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Fig.2. Placement of Fireworks Stalls at Zainul Arifin Street 
3. Discussion 
 In the discussion on space, the Lefebvre’s theory (2004); Soja (1996); Ruppert (2003); Gottdiener (1985) 
explains that in a city, there are three spaces that related continuously, namely:  
x Spatial Practice. It is spatial patterns of everyday life. This space produces activities, behavior pattern, and 
everyday life experiences. It is named perceived space 
x Representations of Space. It is conceptual models used to direct social practice and land use planning. This 
imaginative, creative space is created by scientists, planners, urbanists, technocratic, subdividers and social 
engineers. It is named conceived space 
x Spaces of Representation. This space is called social space. It connects perceived space and conceived space. It 
is created by the social relations 
 Urban people face those three spaces in their daily life. The three spaces are intended for the purpose of how they 
can be fitted sustains their life in the city. Modern cities, to pursue the popularity and to get revenue, the government 
and stakeholders compete to design their city with new thoughts and ideas, which is a modern concept that later by 
the architects and planners being transformed into the blueprint. The urban space is equipped with the latest 
technology for lighting, circulation, visual information and activities favoured by the youth and old generation.   
 Dubrovnik, a city at the edge of Adriatic Sea, is known by the old city in Croatia. The old city is surrounded by 
very thick a wall that was once used as control circulation. Associated with the time of the fort was built, the city is 
very impressive. Thousands of people come every day, enjoy the building, pass through the courtyard and alleys 
ZainulArifin 
Street 
 
Key Plan 
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made of stone which is very beautiful. People from around the world gather in it, enjoying the space formed by old, 
sturdy and beautiful buildings. Almost all the old buildings, except the church, are changed the functions into the 
commercial places such as lodging, café, souvenir shops, ice cream shop, galleries and others. Tables and chairs 
were placed in front of the cafés, stretched and became a very pleasant place for visitors. This old city changes into 
the gathering place for many tourists from a whole world because the great planning and design and become the 
popular tourist destination number 2 in Europe.  
 New York, the leading city in the world, becomes the public attention of people from all parts of the world.  
This city becomes the standard of modernity for other cities. Skyscrapers and other works of architects, such as 
museums and parks appear to attract visitors to come and spend their money in this town.  
4. Methodology  
 The research on social space in Kampung Keling was conducted with a qualitative method. With this method, 
the researcher can get the thoughts and ideas that are stored in their minds. Technically, the process of gathering 
thoughts and ideas was conducted by interviewing the speakers (sample) of the community who live in the area in a 
relaxed way and carried out with the snowball system. The interview also conducted with several community 
organizations in the area, such as religious organization Parisada Hindu, Pastors, Youth organization, housewives, 
housekeepers, fireworks sellers and Tamil people who work in a Chinese family. From the continuously and 
repeated interviews, found that the phenomenon of new space that emerged in Kampung Keling is a manifestation of 
the harmonious relationship between both communities. Furthermore, researchers directed to observations of space 
and interpreted as the qualitative method. Social phenomenon and space phenomenon that occurred is concluded as 
a result of in-depth interpretation and re-test until it reaches a saturation point. 
5. Social space 
 The harmonious and familial relationship creates solidarity and tolerance. The Chinese community has a long-
term plan for developing their business while Tamil community has a short-term plan for one day to the next. With 
the strategy used by Chinese and tactic used by Tamil, so that both communities can meet and interact naturally. 
This relationship allows the creation of the new space which is social space. This space emerges at the public area 
along the pedestrian path in front of Chinese shophouses at ZainulArifin Street.  
 In this social space, Tamil community presents at the central area of Kampung Keling comes out of their 
residential at periphery area. This space becomes the place of their struggle, earns a living by selling fireworks three 
times a year, during one month before the celebration of Eid Al-Fitr, Imlek and Christmas/New Year, from morning 
until midnight every day. This space is not only objected to gather Tamil and Chinese communities but also with 
other urban communities from all directions. Tamil community brings their family into the central of area and shows 
of their daily live to public. Chinese community with the enclosed habit wants the arising of this space continuously, 
and they even support Tamil community such as illumination.  
 The social space becomes the fireworks sales centre in the city of Medan since three generations ago. In this 
social space, various groups of people gathered. They do the buying and selling transaction, having a chat, snapping 
pictures or just walking and entering Chinese’s shops. Kampung Keling is still busy; the image of Tamil village is 
still maintained. Chinese commercial is not slowing down even though there are many malls erected in the city of 
Medan. Space created from the relationship of Tamil community and Chinese community in the area also create the 
wider social relationship with other outside communities. This social space gives a big impact, not only as the sales 
centre but also the centre and the biggest fireworks festival in the city of Medan. 
 In the past nine years, Kampung Keling becomes the place where thousands of urban people gather. The main 
street filled with people who are delighted to welcome the New Year every December 31. The biggest and greatest 
fireworks festival at the social space successfully attracts people and become a magnet of the city and unites the 
hearts of everyone at the important moment.  
6. Findings 
 Social space that has lasted a long time and appears regularly every year is not a permanent space that follows 
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the rules of architecture according to the concepts of architectural and urban planning normally. Social space is not 
meant as a place by the general public but is a space called the social space created by the Tamil community and 
Chinese community. Social space is a tool for gathering Tamil community that lives in the closed cluster in the 
periphery area and Chinese people who already have life and business at the central area. Moreover, the social space 
is a gathering place for thousands of people throughout the city of Medan during the selling season and the top event 
of the New Year (Fig.3). From all directions, from all classes, without conflicts and unite safely. 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
Fig.3. Firework Festival in Kampung Keling on New Year Eve 
7. Conclusion  
 Social space emerged along the pedestrian path in front of Chinese’ shop houses on Zainul Arifin St. is 
produced dynamically by both initial Tamil community and newcomer Chinese community. This space then 
produced social relations between both communities and gathers both groups, Tamil from periphery area, Chinese 
on the central area. This space is also successfully gathering people for buying and selling fireworks for three 
months a year. At the grant, every December 31 thousand of Medan citizen attracted to this space and enjoying the 
time on Fireworks Festival celebrating the New Year. Social space in Kampung Keling is a people-gathering tool. It 
attracts people from any part of the city without differentiating them. It has the power to maintain the identity of the 
city. 
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